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ICC SYD BEATS EXPECTATIONS
THE International Convention
Centre Sydney (ICC Sydney) has
smashed the revenue goal for
its first year according to figures
released in a Deloitte Access
Economics study.
The venue eclipsed its slated
target of $200 million for the
year by an impressive margin of
$585 million, with 71% of that
figure driven by the spend from
int’l and interstate visitors.
The Deloitte report also
suggested the influx of arrivals
from outside of Sydney in ICC’s
first year of operation has
created 1.5 million overnight
stays for Sydney hotels and
created 3,700 jobs.
The NSW State Government
was quick to congratulate
the venue for delivering the
sizeable cash injection into the
state’s economy.
“Like the Hong Kong
Convention Centre and London
Excel, ICC Sydney has cemented
itself as a leading venue and
helped shine the spotlight on
Sydney,” said NSW Minister for

PCMA-ICESAP
new model
PROFESSIONAL Convention
Management Association
- The Incentive Conference
& Event Society AsiaPacific (PCMA-ICESAP) is
committing more resources
to support the business
events sector in Asia-Pacific.
Initiatives will include
doubling its number of vicepresidents in the region,
offering more than 12 local
face-to-face education and
networking events this year,
and the introduction of a
new membership model.
PCMA-ICESAP made the
announcement at the AIME
conference in Melbourne.

Today’s issue of BEN
Business Events News today
has three pages of news
plus a full page from AA
Appointments jobs.

Canberra new
meeting guide

Finance, Services and Property,
Victor Dominello.
ICC Sydney’s chief executive
officer Geoff Donaghy was also
quick to vocalise his positive
response to the results.
“ICC Sydney is proud to have
welcomed 1.3 million visitors
across 755 different events, a
significant number of which
have seen boosted success and
attendance figures alongside a
delegate satisfaction rating of

95% and a client satisfaction
rating of 93%,” he said.
Key stats for the venue in its
first year included hosting 36
major int’l events, 151 national
conventions and 71 exhibitions.
Innovations extended to
being the first venue of its kind
to introduce remote airline
check-in and baggage services
and deploying the first virtual
reality video experience for an
Australian conference venue.

Langham Melb new ballroom

THE Langham, Melbourne has revealed that the hotel will debut
its expanded and enhanced ballroom overlooking the Yarra River.
in Feb 2019.
The hotel’s new spaces will include a tech-driven boardroom,
flexible function and meeting rooms, a “gallery” pre-function
space and a 630-guest Yarra Ballroom.
The 572m2 ballroom can also seat 360 banquet style and 425
in a theatre layout.
With floor-to-ceiling windows, the venue will be well equipped
to take advantage of its picture-perfect location.
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THE Canberra Convention
Bureau has debuted its new
meeting planner for the
events industry.
Canberra Convention
Bureau ceo Michael
Matthews said the planner
had a strong focus on the
entire region this year.
The guide is broken down
into sections on venues,
hotels, cultural activities,
wineries and snow etc.
Matthews said the guide
was available online, HERE,
and was being distributed at
the AIME conference and to
members in the mail.

Mums key to
Geelong events
BUSINESS Events Geelong has
boosted its social responsibility
profile by announcing a new
partnership with volunteer
organisation Geelong Mums.
The deal will see Business
Events Geelong actively
promoting Geelong Mums to
conference organisers.
“Participating in the corporate
social responsibility program...
provides an opportunity to
make a meaningful contribution
to the community and to those
in need,” said convention bureau
manager of Business Events
Geelong, Mark Day.
Geelong Mums assists children
and parents experiencing
hardship by giving new and preloved baby goods and nursery
equipment to families.
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Discover the impact the Commonwealth
Games is set to have on the Gold Coast
in the February issue of travelBulletin.
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AIME OFF TO A FLYER
THE who’s who of the industry
has hit Melbourne for this year’s
Asia-Pacific Incentives and
Meetings Expo (AIME).
Set to wrap up today, the trade
show welcomed hundreds of
exhibitors and buyers from over
20 countries and every corner of
Australia to network, learn meet
and connect.
The two-day action-packed
program has seen a raft of
announcements from some
of the industry’s key suppliers,
venues and bureaux.
Announcements included
AACB unveiling the host venue
for its annual conference this
year, new details on the PCMAICESAP partnership and ICC
Sydney’s results reveal.
The Auckland Convention
Bureau also revealed that the
city had secured $33 million
worth of business events from
the Australian market.
AIME project manager Angela

Sciacca said the education
program at AIME went a long
way to revealing the complex
issues event managers are
concerned with.
“These sessions provide
critical information to our
delegates who come to AIME to
stay on top of their game.”
Sciacca added that exhibitors
had delivered outstanding
shows on the floor, by bringing
together “a colourful, engaging
atmosphere to do business,
learn and connect,” she said.
Highlights on trade show
floor included Matt Wright, the
Outback Wrangler from the Wild
Australia series, who visited
the NT stand to promote the
destination, while a “selfiebot”
was caught roaming around
taking selfies of delegates for a
large picture mosaic.
Business Events News will have
more coverage from AIME in our
next edition.

Cvent launches
challenge

BCEC & Rydges
join forces

CVENT has celebrated its
first birthday at AIME, by
confirming that during 2017
it signed more than 1,000
customers in the APAC.
To celebrate this milestone,
the company is launching
the Cvent Express Challenge
to the events industry.
Delegates are invited to
test the time it takes to set
up an event website, launch
an event, register and print a
badge with Cvent Express.
The challenge is a bid
by Cvent to showcase how
fast and simple the event
management process can
be and to demonstrate how
technology is reinventing
the way event planners
manage and market events.

BRISBANE Convention &
Exhibition Centre (BCEC)
has joined forces with
Rydges Hotel South Bank
to open up opportunities
for small and medium sized
conferences.
South Bank Conferences
scheme will allow meeting
planners to offer a
conference centre experience
with the added convenience
of a single point of contact
for both accommodation and
conference facilities.
The recently refurbished
Rydges South Bank offers a
private entry from the hotel
right to the BCEC.
BCEC gm Bob O’Keeffe said
the program would provide
value and choice for clients.

Ask the Front Office
THIS week we get to know Luke Shore, the front office manager at
Mantra Legends.
What made
you want to
get in the hotel
business?
Once I
finished high
school, I was
looking at
courses to
apply for at
University. Like many others, I
had no idea what I wanted to
do with my career but I knew it
needed to be something where
I had plenty of opportunity
to talk to people. I ended up
selecting Business in Tourism
Management which saw me
get my first job in a hotel.
What do you love about your
position?
I love that it is forever
changing and no two days are
the same. It’s also a very social
role that is extremely fast
paced but that’s what I love
about it.

Most famous
person you have
dealt with?
Whilst I was
working in the
UK, I checked in
Sir Lenny Henry
a very famous UK
comedian.
Do you have any
memorable requests that have
been made by guests?
Most memorable request
from a guest is they wanted
a framed picture of Cosmo
Kramer on their bedside table
- we couldn’t help but to do it
for them.
What is your best tip you
have for guests staying at a
hotel?
Read the hotel information
sheet; you would be surprised
what you can learn from that.
i.e. the location of the pool etc.
Key to a happy guest?
A happy team.

Join the team at
Business Publishing Group
We are looking for a talented go getter to join our team of writers on a
part-time basis to produce content for our portfolio of publications – Travel
Daily, Pharmacy Daily, travelBulletin, Cruise Weekly and Business Events News.
You will be required to prepare, write and edit copy for the daily publications
ensuring deadlines and quality standards are achieved.Your role will also
involve conducting interviews and providing coverage of industry events for
the generation of content.
We are looking for someone with a minimum of three years’ experience in
journalism, PR or communications, a sound knowledge of Adobe InDesign
and social media. Experience within the travel industry would be an
advantage. This is a part-time role with a minimum of 20 hours per week,
based at our Macquarie Park office, offering a competitive salary and flexible
working hours.
A full job description is available on request. To apply email your confidential
CV with cover letter to jobs@traveldaily.com.au before 23/02/2018.
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Peter Gray, an independent Motivation Consultant, presents a
regular Business Events News feature on current issues in the
Conference and Incentive industries.

AACB TO QUEENSLAND

AIM HIGH, AIME LOW

THE Association of Australian
Convention Bureaux (AACB)
has announced that it will hold
its annual conference on the
Sunshine Coast in Aug 2018.
AACB announced the
successful bid by Business
Events Sunshine Coast (BESC)
during AIME which is underway
this week in Melbourne.
Andrew Hiebl, ceo of AACB,
said the bureaux was excited
to experience the hospitality of
the Sunshine Coast during its
29th annual conference.
“The AACB is proud to

I MUST admit that I thought
for their final involvement
with AIME, Reed would want to
go out on a high considering
that they also want to attract
delegates to their other trade
shows around the world. Sadly,
I was bitterly disappointed.
Even as I walked along the
concourse of the MCEC, two
people who were heading out
advised me not to bother and
that the show was the worst
ever. Nevertheless I obtained
my badge and headed into
the exhibition area. My
disappointment started there.
The show was small - smaller
than I believe I have ever seen
it - with what appeared to be
more exhibitors than visitors.
To the show’s credit it was
well laid out and the signage
exceptional but when you
realise that this was probably
dictated by the need to fill the
space rather than anything
else the disappointment
continued. No airlines (that
I could see), no major hotel
groups. I think it’s probably
a miracle that the show
managed to attract the
number of NTOs that it did.
Bearing in mind the cost of
a stand at AIME (higher than
almost any other trade show)
some of the exhibitors clearly
still thought it worthwhile to
be there. As I write this it is
the second day of the show
and I suppose the MCB and

showcase its regional members,
with the Annual Conference
being held in regional Australia
six times over the past decade.”
It is anticipated that up to
120 people will attend the
Conference in Mooloolaba
between 12 and 14 Aug.
Delegates will be made up of
city and regional convention
bureaux and other guests.
Visit Sunshine Coast ceo
Simon Latchford said the event
came at a time when the region
was going from strength to
strength in the events arena.

EEAA wants
more youth
EXHIBITIONS are rarely
accused of not shedding
enough light on their
subjects, however, one new
event in New York may have
good reasons to keep its
attendees in the dark.
American Museum of
Natural History is currently
working on a floor-toceiling installation depicting
creatures from the deep sea
that glow in the dark.
“Unseen Oceans” opens its
doors to the public in Mar.
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THE Exhibition and Event
Association of Australasia
(EEAA) has called on the
Business Events industry
to employ entry level staff
through a new traineeship
program developed
with TAFE NSW and
Apprenticeship Support Aust.
EEAA chief exec Joyce
DiMascio said the industry
should take responsibility
for making the sector an
employer of choice.
“We urge the industry
to act now and employ
trainees in order to feed the
employment pipeline and
address the skills and labour
shortage in the sector.”
The program hopes to
capitalise on a surge in
new events organisers are
planning to launch in 2018.

EDITORIAL
Editor in Chief and Publisher –
Bruce Piper
Managing Editor – Jon Murrie
Contributors – Jasmine O’Donoghue,
Guy Dundas, Matt Bell, Adam Bishop
info@businesseventsnews.com.au

Reed might still pull a few
rabbits out of hats.
Thirty International buyers (I
was reliably informed) is not
many considering the cost. The
slack was certainly not taken
by many in the business events
industries. Even at the last,
it would seem that the MCB
and Reed have not learnt the
lesson that greed is not good;
both requiring their ‘cut’ from
the cost of each stand thus
driving the price up.
It’s not a fair comparison
because of size and duration
but ‘Get Gobal’, the new
business events trade show
in Sydney, is a vastly cheaper
proposition for exhibitors and,
so I am told, very much more
cost-effective. An altogether
better event which is precisely
what our industry needs.
All this creates a very high
expectation for AIME 2019
and I hope the new exhibition
organiser has taken note of
the many criticisms that AIME
has attracted over the last few
years which clearly the MCB
and Reed have not. I will not
prejudge next year’s show but
it needs to bring the WOW
factor back to the event if we
are not to be reading AIME’s
obituary days afterwards.
I wish AIME 2019 every
success and, if asked, will
contribute all I can to make
it so.

Peter Gray is an independent, Accredited Incentive
Practitioner and motivation consultant. He can be
contacted at peter.gray@motivatingpeople.net
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LIKE A CHANGE OF PACE?

Exciting career opportunities ahead!

FOR ALL THE BEST VACANCIES VISIT www.aaappointments.com.au
NSW & ACT - 02 9231 6377 - apply@aaappointments.com.au
VIC, WA & SA - 03 9670 2577 - recruit@aaappointments.com.au
QLD & NT - 07 3229 9600 - employment@aaappointments.com.au

BE A TRAVEL SUPPLIER & GAIN WORK/LIFE BALANCE

GROUP TOGETHER

TRAVEL RECRUITMENT ACCOUNT MANAGER
SYDNEY – TOP SALARY PKG + BONUSES
Love being a part of the travel industry, but over consulting?
This is an exciting opportunity to become a travel supplier to
the TOP CLIENTS in the industry. From cruise companies, to
airlines, corporates and more, you will enjoy supplying your
premium clients with their next talented employee whilst
helping your colleagues find their PERFECT MATCH!
As Australia’s largest travel recruiter, you will love being part
of our fun AA team, earning a top salary, bonuses including
staff conferences and working only Mon-Fri hours.

LEISURE GROUPS CONSULTANT
MELBOURNE - $55K + SUPER OTE
If you’re a passionate leisure consultant looking to make the
move into group consulting then this is the role for you!
Continue booking the leisure itineraries you love and learn
how to put together and manage group travel. You’ll receive
a generous base salary and commission structure, full
training, and excellent career development. If you’ve got at
least a year of travel consulting experience, strong GDS
knowledge and a desire to grow your career then we want
to hear from you. Apply now to avoid missing out!

ARE YOU A GROUPS EXTRAORDINAIRE?

CORPORATE GROUPS COORDINATOR

CORPORATE GROUP CONSULTANTS - CONTRACT
SYDNEY – GREAT HOURLY RATES!
Whether you are an immediate starter wanting to earn extra
income whilst looking for a permanent role or on a Working
Holiday Visa looking for temporary contracts, this role is for
you! Our client is an exciting up-and-coming TMC needing
assistance for an exciting large group project. If you have
groups experience with GDS knowledge, we’d love to hear
from you! You will be rewarded with great hourly rate,
flexible hours and the potential to go permanent if you/they
see fit. Don’t delay, send your CV now!

CORPORATE CONSULTING
SYDNEY – SALARY PACKAGES STARTING FROM $60K
Are you an experienced Travel consultant looking to join the
Corporate Sector? Our client is a leading TMC specialising in
Corporate, Groups & Events. Renowned for staff
development and career progression you will be involved in
a professional but friendly culture looking after a portfolio of
globally recognized accounts. This is a rare opportunity for
strong retailers and also experienced corporate consultants
to take that step into Corporate Groups. Currently in the
process of interviewing, don’t miss out and apply now!!

GROUPS/TOURING SPECIALIST

TRAVEL GROUPS GURUS – WE WANT YOU!

CORPORATE GROUPS
SYDNEY – SALARY PACKAGES STARTING FROM $60K
Are you an experienced Groups/Touring consultant looking
for that next step in your career? Our client is a Global leader
in the Touring and Entertainment space servicing high
profile clients and VIP’s. With a strong focus on Domestic
products, small to large group and logistical movement no
two days will be the same. If you have great communication
skills, attention to detail, and group coordination skills this
will be the perfect role for you. Enjoy a sociable office
environment with amazing management and leaders.

NATIONAL GROUPS COORDINATOR
SYDNEY – SALARY PACKAGE UP TO $65K DOE
This leading luxury Cruise Travel Company is looking for a
talented Groups Travel Guru to join their experienced team
based in a beautiful CBD office. This is a great opportunity to
capitalise on your groups travel background, sell the
products that you love and have the opportunity to travel on
these 5* cruise ships that you have always dreamed about.
Min 2 yrs groups exp, solid airfare & geographic knowledge,
attention to detail & great organisational skills. Enjoy a top
salary, great team environment & Mon - Fri only! Apply now!

SKI FANATICS
This WANTED
WHOLESALE GROUPS CONSULTANT
BRISBANE – SALARY PKG $47K + INCENTIVES
Become an integral part of this team of passionate ski loving
travel professionals. You will be responsible for arranging all
aspects of group bookings including international and
domestic ski resort locations. Using your organisation skills
and attention to detail you will take care of groups varying
in size from 20 to 120. You will need prior travel industry
experience with product and destination knowledge of ski
resorts within Australia as well as overseas. Monday to Friday,
Fun relaxing team, great educationals to the ski fields.

HOTEL SALES
BUSINESS DEVELOPMENT MANAGER
BRISBANE – STRONG SALARY DOE
Join a growing brand at an exciting time with new hotels
coming on board. You will be responsible for building and
developing relationships, sourcing for new business
opportunities across the group for all markets, negotiating
contracts, upselling & cross selling to drive revenue. Previous
experience as a successful Sales Exec/BDM in hotels, high
level customer service, negotiation, communication &
presentation skills with proven ability to reach sales targets.
Strong salary package on offer DOE.

