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SYDNEYSIDERS, keen to meet
some baby crocs in the CBD
and check out just what the
Northern Territory would have
to offer your delegates?

Then ‘Do the NT” and stop off
at the two day pop-up hosted by
Tourism NT in Martin Place.

Chief Minister Adam Giles
said ‘Do the NT’ was all about
convincing people to stop
putting off their visit to the
territory, which research
had suggested almost half of
Australians had on their one-day
bucket list.

The event features a
waterhole, camels, baby
crocodiles and NT tastes,
including a kangaroo burger,
crocodile salad and barramundi
with chips, as well as a range of
tour, travel and accommodation
packages - and today’s the last
day to iNTo it.

Mantra acquires two
MANTRA Group has said it
has acquired the Hotel Collins in
Hobart and the Hotel Charles in
Launceston (BEN 02 Mar).
The company would operate the
hotels under a lease agreement,
it said.

MPFC offer

MELBOURNE Park Function
Centre (MPFC) has a special day
delegate package priced at $95
per person which includes three
piece stage and venue hire.

It is valid between 01 Mar and
31 Dec for events on or before 30
Jun 16.

To enquire, email

sales@mopt.vic.gov.au.

Business Events News is Australia’s newest online publication dedicated to
the vibrant meetings, incentives, conferences and events sector.

Sign up for a free subscription at www.businesseventsnews.com.au.
Postal address: PO Box 1010, Epping, NSW 1710 Australia

Street address: 4/41 Rawson St, Epping NSW 2121 Australia

P: 1300 799 220 (+61 2 8007 6760) F: 1300 799 221 (+61 2 8007 6769)

Part of the Travel Daily group of publications.

Dig deeper in SQ

SINGAPORE is no longer a drop
in or stopover destination for
Australians, Singapore Tourism
Board’s (STB) regional director
Oceania John Gregory Conceicao
told BEN at AIME.

Replacing Kenneth Lim,
Conceicao said Australia was
Singapore’s fourth largest source
market and had seen an 8%
increase in this market from stays
of two days to 3.2 days.

“If you dig deeper you will find a
strangely unique and wonderfully
diverse Singapore.”

Such experiences include local
farms in northwestern Kranji
where you can take a cooking
class, while on Pulau Ubin, an
island off the northeast coast,
old Singapore, with its traditional
Malay Houses, can be explored
by bike.

Find out more from STB’s
‘Singapore - Little Black Book’ by
CLICKING HERE.

BESydney gets $6m

BUSINESS Events Sydney
(BESydney) will receive an extra
$6m in funding over the next four
years to make Sydney the top
destination for major events in
Australia.

The organisation said the
commitment from the NSW
government came as part of its
announcement to provide an
extra $123.35m to attract major
events to the state (BEN 16 Feb).

Ceo Lyn Lewis-Smith said
the organisation had its sights
“firmly” on securing business
for the International Convention
Centre Sydney.

Last year, business events
delivered by the organisation
contributed more than $224m
in economic impact to the NSW
economy, BESydney said.

Unexpected Gold

GOLD Coast Tourism’s newly
released business events guide
has a new design, looking more
like an expensive coffee table
book than its spiral bound cousin.

Director of business events
Anna Case said even the front
image, featuring an eventin a
pine forest, was like the Gold
Coast itself, “nothing like you'd
expect.”

Capri by Fraser

Brisbane set to open

CAPRI by Fraser Brisbane is set
to have a soft open in March,
taking bookings from 23 Mar.

It is the fourth Frasers
Hospitality property in Australia
(BEN 21 Jul 14).

LOOKING to create a real ‘wow
moment’ at your next event?
Incorporating a unique set piece can
make a real difference.

A set piece is a backdrop added to a
stage for a production or event. It can
vary from a simple branded backdrop
right through to sophisticated
projection mapping. The only limit is
your imagination.

Set pieces help make conferences
and events truly memorable. People
are unlikely to remember one
conference from the next if they all
feature the same plain black drapes
and two screens. However, they will
remember a conference if it looks and
feels genuinely different from those
they have attended before.

A set piece can also help with a quick
room turn around depending on the
venue. For example, a band can be
pre-set behind a set piece. Set pieces

How to take your event to the next level with a set piece

Riverina gets $171k as

food and wine dest
THE Riverina Regional Tourism
Organisation will receive
$171,500 from the NSW Regional
Visitor Economy Fund to promote
the area as a food and wine
destination, Minister for Regional
Tourism John Barilaro has said.
This would see the food and
wine products and packages
on offer increased, as well as
a targeted marking campaign
to increase awareness of the
destination, Barilaro said.
CLICK HERE to read more.

TTF: improve
transport planning

THE Tourism and Transport
Forum (TTF) has said the NSW
government should do more to
integrate tourism and transport
planning.

An affordable and navigable
public transport network would
“contribute significantly” to the
overall experience for visitors
to Sydney and the state, the
organisation said.
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allow for a visual transformation
sure to impress event delegates and
make for easier and more impactful
transitions between event elements.
Speak to your event staging and
AV provider for advice on how to
maximise set pieces for your event.

Ritchie
Harland is the
designated
partner at
Hamilton
Island with
AVPartners,
which creates
integrated event ‘
experiences
through combining state of the art
audiovisual technology, unrivalled
expertise and a highly tailored
approach. For more visit
www.avpartners.com.
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